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EmErging

i
n a world of changing 
trends with modern 
generations aspiring for 
sensuous and aesthetic 

pleasure from everything 
around them, Glocera has been 
taking utmost pains to merge 
this primary convenience 
into the comfort zone of the 
main residence. The company 
also boasts of a wide variety 
of options in multiple terms 
including designing of luxury 
bathrooms, sanitary wares, 
bathroom furniture and 
designer tiles.

Bringing BEst to its 
CustomErs
With a team of highly qualified, 
experienced and dedicated 
architectural experts at 
its disposal, the company 
is engaged in ceaseless 
endeavours to invent and 
implement contemporary 
designs to suit the modern 
lifestyles and individual needs 
as well as tastes.

The company’s mission 
statement is utmost customer 
satisfaction, and therefore, 
it strives to honour deals and 
leaves no stone unturned 
to ensure timely delivery of 
its products. The company 
considers that winning the 
trust of its clients is its sole 
objective.

Instead of catering to the 
clients’ need in a stereotyped 
manner, it focuses on 
personalized demands in 
keeping with their aspirations 
of a dream home, something 
novel in a world of ordinary 
ones.

marChing ahEad of 
CompEtition
Glocera recently accomplished 
a rare achievement of a game 
changer, when the company 
set up its manufacturing in 
India at Ghiloth, Rajasthan 
for the production of sanitary 
wares where with a strong 
environment-friendly belief, 
it has started to run its 
manufacturing unit on gas 
supplied by the Rajasthan 
Government. The gas 
connectivity is a historical step 
since it is an incentive for the 
other competitors, investors 
and manufacturers.

Thus, with its innumerable 
successes, Glocera has 
emerged as one of the fastest 
expanding companies in the 
field, with a capacity of 3500 
sellable products a day.

It intends to excel all other 
competitors both in terms of 
quality as well as price and 
services of its products in 
the market. This would not 
only spread the company’s 
business abroad but would 
also carry the flag of Indian 
cultural values abroad. 

soCial initiativEs
GLOCERA has been rigorously 
working to support Indian 
government’s indigenous 
development initiative - “Make 
in India”, UNO’s development 
goals and WHO targets.

Glocera has also launched 
Glocera Nav Durga Awards to 
felicitate and motivate women 
from varied fields, with a social 
message that “every woman is 
a goddess in herself”.

manufaCturing

Glocera
adding CrEativity to your Bathrooms

Global Ceramics Private Limited, popularly known as 
Glocera, has revolutionized the concept of bathrooms & 
washrooms by introducing ultra-innovative & high-class 
aesthetics in the construction strategy, by editing latest 
designs, permutations and combinations of ingenious ideas 
from countries such as Italy, Spain, China, Brazil, Egypt 
and Turkey, with imported luxury tiles & sanitary wares


