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he Amin Mohammad
Group (AMG) started its

T journey under the visionary
leadership of its Founding
Chairman M.M. Enamul

Haque, whose steadfast commitment to
righteous growth and nation-building has
cemented the organisation's legacy of
resilience. He led the company to set new
standards in Bangladesh's real estate
industry through architectural brilliance
coupled with social responsibility.

Building on this strong foundation, Md.
Ramzanul Haque Nihad, the Managing
Director, has brought a contemporary
perspective and forward-thinking approach,
resulting in AMG'’s fast-paced growth and
diversification. The group now maintains a
strongfootholdinacompetitive marketplace
while adhering to its founding principles.
AMG runs its business under three flagship
companies: Amin Mohammad Foundation
Limited (AMFL), Amin Mohammad Land
Development Limited, and Amin Mohammad
Engineering and Construction Limited.
Together, these firms have delivered
some of the most iconic residential and
commercial projects in Dhaka and beyond.
Its landmark projects, such as Amin
Mohammad City and Green Model Town,
have revolutionised the concept of urban
living through the promotion of sustainable
living, comfort, and modern living solutions.
Each project embodies the company’s
aim to deliver quality, safe, attractive, and
environment-friendly homes to people from
all walks of life.

A MULTI-SECTORAL POWERHOUSE

AMG has transformed into a versatile
corporate  with interests in  finance,
construction, media, hospitality, education
and agriculture. This diversification enabled
it to deepen its value addition to the socio-
economic development of Bangladesh

and carve out a reliable name in different
sectors. The group’s construction division
has delivered large-scale government and
private infrastructure projects. Meanwhile,
Mohammad Foundation
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committed to build the hest since 1993

AMIN MOHAMMAD GROUP

BUILDING A SUSTAINABLE FUTURE FOR BANGLADESH TOMORROW

Dedicated to quality and innovation, Amin Mohammad Group (AMG) has emerged
as one of the most reliable and diversified business houses in Bangladesh. The
group has made a defining impact on the nation’s urban infrastructure and real
estate sector while diversifying across industries over the years

(AMFL), the welfare and development arm
of the group, continues to stand true to AMG'’s
humanitarian vision. Itis making a difference
in people's lives and inclusive growth
by positively contributing to education,
healthcare, housing and community
services. With the future-focused leadership
of its management, AMG has realised that
it can successfully achieve both profit and
purpose and translate its business success
into social impact.

DRIVEN BY GOALS

AMG now plans to grow its footprint
in Bangladesh and overseas through
eco-friendly developments and well-
researched urban infrastructure solutions.
It is also consolidating its real estate and
construction business while exploring
new and innovative ventures in renewable

energy, technology, and international
cooperation.
Quality, innovation and sustainability

are the pillars of AMG’s operations. Each

project is carried out with a meticulous eye
for design, safety, and long-term effects on
the environment. The company’s engineers
and architects embrace worldwide best
practices and technology and meet the
highest standards of durability and visual
appeal.

GLORIOUS ACHIEVEMENTS

AMG has been honoured with several
prestigious accolades. In 2024, the group
was recognised as a leader in sustainable
real estate. It was featured in the Luxury
Lifestyle Awards report titled “TOP 100
Sustainable Real Estate Companies,”
highlighting its commitment to eco-friendly
development practices. It also received
the Most Improved Company Award
from the Aviation Dhaka Consortium.
Additionally, AMFL was honoured with
the 7th GYPROC Trophy for High-Rise
Construction Excellence, reflecting the
group’s dedication to quality and innovation
across its ventures.
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